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Impressive second international specialist trade fair for lightweight design in Salzburg
euroLITE shows significant increase in exhibitors and visitors 
Stuttgart/Salzburg – With 193 exhibitors from twelve countries, the second euroLITE, which took place between the 24th and the 26th June 2008 at the Salzburg Exhibition Centre (Messezentrum Salzburg), offered a representative overview of software tools, materials, manufacturing technologies and series-produced parts for implementing lightweight design ideas. 2,143 professional visitors from 16 countries gathered information on this comprehensive offering – a 39% increase on the first event. The highly qualified visitors, who included a large number of decision-makers amongst their ranks, meant that intensive technical discussions and many outstanding new contacts were made. This year, the lightweight construction forum, organised in cooperation with the Landshut Lightweight Construction Cluster, once again counted amongst the highlights of Europe's only specialist trade fair for lightweight design. 
"We always wait and see how a specialist trade fair develops. euroLITE has developed superbly, which is why we decided to participate this year, and our expectations were fulfilled. I believe this specialist trade fair also has the potential to grow even more – not least because the topic of lightweight construction is so important", says Cornelia Walter, Marketing Manager of the Salzburger Aluminium Group in Lend in Austria. The number of exhibitors at the second international specialist trade fair for lightweight design climbed by just under 51%, from 128 to 193. The net exhibition area at euroLITE registered an even more impressive growth, increasing by 100% to 5,000 square meters. 
Complete process chain for lightweight design
The range of products of the exhibiting companies, spanning numerous industries and technologies, attracted 2,143 professional visitors from 16 countries to Salzburg, which is an increase of 39%. They were able to gather information on the entire spectrum of lightweight design – from the tools for design and simulation, through materials, prototypes, metal forming, connecting and surface technology to series production of lightweight components and systems for component tests. "As in the previous year, numerous exhibitors used euroLITE to present innovative developments", says Wieland Kniffka, Executive Director of H & K Messe GmbH, which organises the lightweight construction specialist trade fair together with the Salzburg Exhibition Centre (Messezentrum Salzburg). 
High quality of visitors enables excellent contacts to be made
euroLITE 2008 impressed due to the number of highly-qualified specialists and decision makers in attendance. "We encountered a very interested specialist audience here. The visitors had gathered information in advance of the trade fair, came with concrete questions and wanted to see examples of how products could be used. Participating in the trade fair has paid off for us and we will be there again next year", reports Philipp Zach, Project Manager of Alulight International GmbH, Ranshofen. Iwan Wüst, Sales Engineer at Swiss firm Fritz Schiess AG, has also already decided to be an exhibitor again at the next euroLITE: "at such specialised trade fairs, you always reach a qualitatively very high-class audience. It was important for us to be here and we have achieved a good result from the trade fair". Tony Kimber, Sales Engineer at the British company Corex-Honeycomb, also readily expresses his satisfaction with the trade fair: "we are delighted at how the trade fair went for us and can take some very interesting enquiries away with us". Jochen Bieger, Marketing Manager at Netzwerk Carbon Composites e.V., which was represented with a shared stand, praises the quality of the visitors: "the high quality of the discussions and enquiries has surprised us. The visitors came with very concrete questions and a few had done some research via our homepage. Our expectation of finding new customers here at the trade fair has been fulfilled both for our member companies and for Carbon Composites e.V." Klaus-Werner Huland, Head of Baynat/BaySafe, Business Unit Polyurethanes, BaySystems Automotive at Bayer MaterialScience AG, gave a similar review: "we are very happy with the trade fair. We were able to have some very good qualitative discussions, although quantitatively there is still room for improvement". 
Great reception for the lightweight construction forum
Another visitor magnet was the euroLITE lightweight construction forum, organised in cooperation with the Landshut Lightweight Construction Cluster. In a total of 26 lectures, well-known speakers from industry, research and academia addressed current solutions, new developments and the latest trends in materials, design and manufacturing technology. Some topics were attended by over 100 people. "However, it was not just the large attendance of the lectures that was encouraging, but also the lively discussions that took place after some of them and that often carried on outside the lecture room", explains Marc Bicker, Project Manager at the Landshut Lightweight Construction Cluster. 
With a growth rate of 51% for exhibitors, 39% for visitors, 100% for net exhibition area and the increased internationalism of the event, euroLITE has made an important step towards establishing itself as the European specialist trade fair for lightweight design. This is also demonstrated by the fact that numerous reservations and provisional bookings have already been made for stand places at the next euroLITE, which takes place in Salzburg from the 23rd to the 25th June 2009. 
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More exhibitor opinions on euroLITE 2008
Frank Heide, Sales Manager, Metal Improvement Company, Feuchtwangen, Germany
We have participated in euroLITE for the first time and came to Salzburg expecting to make new contacts and look after our existing business connections, and we were successful in that. Some visitors came with specific applications for which we are working out solutions and from which we could gain contracts. The response was really good for a small trade fair like this one and the specialist expertise of the visitors was very high. 
Marc Brandenberger, Managing Director, CADFEM GmbH, Vienna, Austria
Our customers told us that last year's trade fair was very interesting and we therefore decided to present our simulation software here. As the quality of the visitors was good, I would have liked to have established more contacts. I do think we'll exhibit at euroLITE next year though. 
Elfriede Dicker, Marketing, Leichtmetallkompetenzzentrum Ranshofen, Ranshofen, Austria 
The fact that many of our customers also exhibited here gave us the possibility to intensify, look after and revive existing contacts. The high quality of the visitors also enabled us to make new and interesting contacts. At euroLITE it is the quality that counts and not the quantity, as it is a very specialised trade fair which will therefore never appeal to the mass market 
Christiane Galka, Technical Sales Administrator, Light Metal and Marketing, Otto Fuchs KG, Meinerzhagen, Germany
Participating in the trade fair was effective for us. We were able to have lots of very good discussions and establish contacts with visitors from the automotive industry and the commercial vehicle sector. I anticipate we'll exhibit at euroLITE again next year. 
Andreas Hänsch, Information & Communication, Trans-Textil GmbH, Freilassing, Germany
The large number of interesting contacts made our trade fair participation a positive experience. In the discussions I could establish that the lightweight construction sector is not yet consolidated, as many visitors said they were working with this or that process and were looking for something new. We were asked whether we could offer a solution for a specific problem or whether we could jointly produce models or prototypes. What was also interesting for us was the knowledge transfer with the research institutes and universities we got to know here. I'm working on the basis that we'll be there again next year – particularly as it is just around the corner for us. 
Peter E. Sanders, Partner, Export Impulse, The Hague, Netherlands
We organised a shared stand with eight companies on behalf of the Dutch ministry. These exhibitors cover the topics engineering ceramics, magnesium, aluminium processing, composites and engineering services, and the companies which explicitly offer solutions for lightweight construction are highly satisfied with the trade fair participation. We would be happy to organise a shared stand for the next euroLITE. 
Alexander Ebinger, Team Leader Automotives, ThyssenKrupp Metallcenter GmbH, Wörth, Germany 
As we see it today, this isn't just an opportunity for us to exhibit here with our team, but also a good platform for the subsidiaries that deal with magnesium, sandwich construction, hybrid construction and innovative steels. This would produce good synergy effects. After all, at euroLITE you meet heads of development, design engineers and prototype builders, who are interested in new alloys and materials, and ThyssenKrupp also places great emphasis on development. At the stand, we were able to greet visitors from the development departments of Daimler, BMW and the tractor manufacturer Class to name just a few. I shall certainly advocate ThyssenKrupp being represented at the next euroLITE with a wider range of products. 
Matthias Hörhager, Marketing, Becker Carbon GmbH; Offenberg, Germany
euroLITE is still a young trade fair, therefore we arrived in Salzburg without any great expectations. The important factors for us were on the one hand the appearance and the image of the trade fair and on the other how the visitors reacted to it and which of our customers would be in attendance. We were able to have many good discussions, largely with well-known companies. Another positive development was that at euroLITE we met employees of companies who we had previously never seen at any other trade fair. Whether we exhibit again next year will certainly be a topic of discussion during our trade fair planning. 
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